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Alcohol and Tobacco Tax and Trade Bureau, Treasury § 4.3

SALES OF DISTILLED SPIRITS FOR 
INDUSTRIAL USE

§ 1.95 General. 
Distillers, rectifiers, and other per-

mittees engaged in the sale or other 
disposition of distilled spirits for non-
industrial use shall not sell or other-
wise dispose of distilled spirits in bulk 
(other than alcohol) for industrial use, 
unless such distilled spirits are shipped 
or delivered directly to the industrial 
user thereof.

PART 4—LABELING AND 
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AUTHORITY: 27 U.S.C. 205, unless otherwise 
noted.

SOURCE: T.D. 6521, 25 FR 13835, Dec. 29, 1960, 
unless otherwise noted.

EDITORIAL NOTE: Nomenclature changes to 
part 4 appear by T.D. ATF–425, 65 FR 11890, 
Mar. 7, 2000.

Subpart A—Scope

§ 4.1 General. 
The regulations in this part relate to 

the labeling and advertising of wine.

§ 4.2 Territorial extent. 
This part applies to the several 

States of the United States, the Dis-
trict of Columbia, and Puerto Rico.

§ 4.3 Forms prescribed. 
(a) The appropriate ATF officer is au-

thorized to prescribe all forms required 
by this part. All of the information 
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